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AGADA Institute venue selection compliance code

To ensure transparency and compliance with applicable codes, all the projects of 
AGADA Institute are required to comply with following standards related to the venue 
selection in hierarchical order:  

IFPMA Code of Practice : Interactions with Healthcare Professionals 

7.1.4 Appropriate Venue 
All Events must be held in an appropriate venue that is conducive to the scientific or 
educational objectives and the purpose of the Event or meeting. Companies must avoid 
using renowned or extravagant venues. The additional requirements set forth in Article 7 
of this Code also apply accordingly. 

7.1.5 Limits 
Refreshments and/or meals incidental to the main purpose of the Event can only be 
provided exclusively to participants of the Event; and if they are moderate and 
reasonable as judged by local standards. 

7.1.6 Entertainment 
No entertainment or other leisure or social activities should be provided or paid for by 
member companies. 
Q&A I3 (see page 5I)  

7.1.7 Guidance from Member Associations 
Member associations are encouraged to provide written guidance on the meaning of 
the terms “renowned” and “extravagant” as used in Article 7.1.4 of this Code, and the 
meaning of the terms “moderate” and “reasonable”, as used in Article 7.1.5 of this Code. 
As a general rule, the hospitality provided must not exceed what participants would 
normally be prepared to pay for themselves. 

EFPIA HCP CODE  

Section10.01.  
All promotional, scientific or professional meetings, congresses, conferences, symposia, 
and other similar events (including, but not limited to, advisory board meetings, visits to 
research or manufacturing facilities, and planning, training or investigator meetings for 
clinical trials and non-interventional studies) (each, an “event”) organised or sponsored 
by or on behalf of a company must be held in an “appropriate” venue that is conducive 
to the main purpose of the event and may only offer hospitality when such hospitality is 
appropriate and otherwise complies with the provisions of any Applicable Code(s).  
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Section 10.05.  
Member Companies shall not provide or offer any meal (food and beverages) to 
healthcare professionals, unless, in each case, the value of such meal (food and 
beverages) does not exceed the monetary threshold set by the relevant Member 
Association in its national code. Each Member Association shall set such monetary 
threshold in its national code by 31 December 2013, failing which EFPIA will set such 
threshold in lieu of such Member Association. The monetary threshold set in the country 
where the event takes place (i.e. the “host country”) shall prevail, as an exception to the 
provision of Article 13.01 and deviating from the general principle where the strictest 
prevails (as set out in the Applicable Codes section.  

Section 10.07.  
All forms of hospitality offered to healthcare professionals shall be “reasonable” in level 
and strictly limited to the main purpose of the event. As a general rule, the hospitality 
provided must not exceed what healthcare professional recipients would normally be 
prepared to pay for themselves.  

Section 10.08.  
Hospitality shall not include sponsoring or organising entertainment (e.g., sporting or 
leisure) events. Companies should avoid using venues that are “renowned” for their 
entertainment facilities or are “extravagant”.  

Section 10.09.  
Member associations shall provide guidance on the meaning of the term “reasonable”, 
as used in this Article 10. Member associations shall also provide guidance on 
“appropriate”, “renowned” and “extravagant” venues, as used in Section 10.01 and 
Section 10.08. Companies must comply with any relevant guidance provided under this 
Section 10.09 in connection with any Applicable Code(s).  

AIFD Code of Good Promotional Practice and Good Communication  

16. Definition: 
a. “Reasonable”: Accommodation and meeting facilities, at the market value of the 
region and not to be perceived as luxurious; coach services with accredited travel 
safety; train tickets; economy class plane tickets; 

b. “Appropriate”, ”Acceptable”, “Logical”: Limits which are acceptable for the “common 
man”; 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c. “Renowned”: persons who have become famous in the field of popular culture, for 
performers; TV presenters and DJs, 
 
d. “Grandiose”, “exaggerated”, “extravagant”, “renowned with its activities”: Locations 
and accommodation facilities that describe 
themselves with these or similar adjectives for meeting locations and accommodation 
facilities, or those where accommodation facilities wherein or in the immediate vicinity 
of which games of luck are played or which are regarded as exaggerated according to 
EU standards (such as golf courses); 

e. “Inexpensive”: Inexpensive materials are defined as materials the cost of which does 
not exceed 2.5% of the effective monthly gross wage, excluding VAT. (Reg. Art 8.2) The 
value perceived by the healthcare professional and patient shall be the same. 

f. “Symbolic”: Materials such as plates and paper weights, with no market value but with 
a symbolic value.16.4. Hospitality and hosting activities directed at promotion shall not 
make the purpose of the meeting secondary. Such meetings shall be held in a suitable 
venue, in a suitable manner and at a suitable level. Accommodation shall always be at 
reasonable level, remain secondary to the main purpose of the meeting, and shall not 
be at a level perceived as exaggerated for the environment, and which may be regarded 
as excessive by the participants or the public. As a general rule, accommodation costs 
shall not be higher than the amount that may be afforded by the invitees. (IFPMA, EFPIA) 
The period allocated for accommodation shall not be longer than period allocated for 
the scientific activity. 

16.5. Upper threshold for meals: As of January 1, 2014, member companies shall not 
supply, provide or offer any meal (food and beverages) not compliant with the following 
condition to healthcare professionals: In each case/each meal; the value of such meal 
(food and beverages) supplied, provided or offered to healthcare professionals does 
not exceed the upper monetary level of 60€/person/meal (excluding VAT).. (EFPIA 
10.05.) The monetary threshold set in the country where the event takes 
place(i.e.,the“hostcountry”)shall prevail in meetings outsideTurkey.(EFPIA10.05) The 
upper limit of AIFD shall apply in case no meal limit is specified in the host country.  

16.6. Tea, soft drinks or meals may be offered before or after in association with a 
meeting, if at a reasonably acceptable level under local conditions and if offered only to 
the attendants of that meeting.  

16.9.1. Hospitality or sponsorship shall not comprise vacations, participation in sports 
competitions and offering of entertainment to healthcare professionals. 
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16.9.2. Companies shall not use excessive, grandiose, extravagant venues and facilities 
that are associated with recreational activities and shall refrain from organising or 
sponsoring, directly or indirectly, activities that may be described as such or similar 
activities. 

16.9.4. Except international meetings that are held each time in a different country, no 
meeting can be held or sponsored by registration/permit holders at seaside resorts or 
skiing resorts during the high season. The high season periods will be announced on 
the Ministry’s website. (Reg. Art. 7.5) 

16.10. Whether for promotional purposes or scientific and professional in nature, all 
meetings, congresses, conferences, symposia, workshops and similar meetings (each 
defined as an “event”), including but not limited to advisory board meetings, research 
and production facility calls, planning and training meetings of clinical trials and non-
interventional trials, researcher meetings and workshops and such, organised or 
sponsored by a company or on behalf of a company, shall be held in a suitable place, 
time and setting, in line with the rules specified above, be directed to fulfil the main 
objective of the meeting, shall comprise hospitality only when needed and if adequate, 
and conform with the entire letter and spirit of the Code of Promotional Practice.
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